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 Hospitality is a booming industry in China. 
(1980, 203 hotels; 2007, 13583 hotels; 2014, 
18874 hotels)

 Different generations are working side by side 
in this industry.

 Generational researches are mostly based on 
western contexts.
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 distinctiveness of each Chinese generations 

 Challenges they are facing while cooperate with 
different generations. 



 To identify the generational differences based 
on western contexts.

 To assess the influences of Chinese society on 
different generations in China.

 To acknowledge the different mentality of each 
Chinese generations.



 Ancient Greeks segmented their history into four 
generations: the golden period, the silver period, the 
bronze period, and the iron period (Burnet cited in Joshi 
et al, 2011)

 People coexist in the same generational cohorts partake 
same life experience and will develop similar 
understanding towards significant historical issues (Park 
and Gursoy, 2012).

 Egri and Ralston identified four unique age groups 
based on Chinese society: “Republican (born 1930 –
1950), Consolidation (born 1951 – 1960), Cultural 
Revolution (born 1961 – 1970), and Social Reform (born 
1971 – 1975) (Srinivasan, 2012)



 Organization: Wanda Group (Right now the 
biggest hotel management and investment 
company in China)

 Location: Shanghai (According to World 
Population Statistics (2013) for Shanghai there are 
8% of its population under age 14 meanwhile 
22.5% over age 60, which means 69.5% of the 
population in Shanghai is between 14 to 60)

 People: Hotel employees from all levels (Gen Y is 
entering the industry while employees over 35 
years old are leading this industry)



 Quantitative approach

 Designated survey will conduct in Wanda Reign 
Hotel Shanghai focus on the existing generations.

 After the management team of the hotel approve 
for my data collection, 120 surveys will send out 
for employees across different departments.



 Narrowness of focusing on one particular location.
 The result of the research probably dos not 

applicable for western studies, however it might be 
relevant for other social or population research for 
east Asian counties.

 The questions need to be professional, certain 
areas which are considered as privacy sensitive 
could not be touched. 

 Need to consider about the degree of participants’ 
honesty, as most of Chinese people are not so 
familiar with research methods.



 To introduce and research on this topic is to 
develop the knowledge of the reason behind 
workplace conflicts in China.

 The conflicts between different generation 
cohorts are created by their perceived 
generational characteristics.

 Generational differences have a significant 
impact on employees’ working attitudes, values 
and psychological contracts.
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